Journal of Information & Optimization Sciences

VOLUME 30 (2009), NUMBER 3, MAY

Special Issue on

Industrial Globalization and Technological Innovation

CONTENTS
W.S.FAN AND C. C. LU

An exploratory study of the impact of campaign marketing
strategy on voting behavior — a contingency approach

W. D. CHEN, C. T. Hs1A0, J. S. LIN AND L. Y. C. Hs1ia0

Testing mis-specification of the stochastic frontier model with
a random effects panel data model

T.J. CHANG AND S. P. YEH

The effects of market orientation on customer knowledge
development: comparison of R&D and marketing

H. M. Kuo, H. H. FUu AND C. H. Hsu

Exploring the difficulties of Internet shopping behavior
between the elderly and young consumers

K. H.YUu,C. H HOAND Y. D. LEE

Mapping the intellectual structure of contemporary business
ethics research

M.S. LIU ANDS. D. WU

Service quality of student dorms using a refined Kano 2D
model: a case study of a National Hospitality College in
Southern Taiwan

C.H. HO AND S. W. HSIEH

Prediction of software reliability by support vector regression
with genetic algorithms

S. W. HsIEH, N. S. CHEN AND KINSHUK

Using mathematical model and empirical study to compare
the face-to-face interaction between the physical and cyber
environments

397415

417430

431-446

447-462

463480

481-502

503-523

525-551



vi CONTENTS

S. W. HsieH AND C. H. HO

Fitness effects of STM ability and advertisement representation
type on the m-commerce environment

C. L. HSIEH

Multi-agent decision system for solving dynamic location in
manufacturing cells

Q. ZHOU

Empirical research on the contribution of advanced education
to economic growth velocity of Jiangsu province

Y. PEI

Local governmental pre-alarm system of debt risk: a frame
design

D. JIANG AND H. CHEN

System quality, promotion incentive mechanism and local
government behaviour: a micro-interpretation on market
segmentation in China

553-569

571-590

591-599

601-618

619-630



